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We live in a constantly changing world. We want credible and
authoritative information and answers, in the form of
commitment, demonstrating activism and always guided by
sustainability principles.

We seek empathy and understanding, but also answers to
problems and concerns.

Communication fosters understanding, engagement, and
solutions.

Relevant, personalized, and valuable content allows you to
connect with your customers and what they are looking for
and/or demanding from youl.
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VWe need a new way of telling stories.

More diverse emotional and relevant.




OBJeECTIVE

CONNECTTON

At Alana we focus on
strategic communication
that creates relevance,
usefulness,
understranding and strong
connectiones between
organisations and their
audiences.

AUTHENTICITY

We support organisations
in  building  authentic,
meaningful and valuable
conversations with their
comunities, helping them
become legitimate and
trusted.

INSPIRATION

We listen and transform
data, context, facts,
milestones and strategies
into brand narratives.
Beyond sharing news, we
create pedagogical and
inspiring stories that add
value to corporate
conversations and
strengthen reputation
and trust, the foundations
of legitimacy.

—-EICIENCY

We offer corporate and
product communication
services across owned,

paid, earned and brand
narrative channels.

The result: efficient,
purposeful
communication that
generates influence and
drives action.
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SUllding a solid patn Tor
VOUr brana

With Visibility: We

Create a consistent
and distinctive brand
image and narrative.
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With Awareness: We adapt
cach message to the right
audience and context.

o

With Reputation:
We foster
authentic

relationships that

build trust - the
basis of every
business.



ANWANCIaERYYE
communicate to create
trust, empatny anao
growtn for your
organization.




—O0D & BEVERAGE

CONSUMER GOODS
TECHNOLOGY
-INANCE

~NERGY

HEALTH

INDUSTRY
INFRASTRUCTURE

RE AL
TOURISM




SERVICES

m COorporate communication.

m Strategic communication consulting.
m Strategic marketing consulting.

m Digital communication.

m Reputation & institutional relations.
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We help your leadership teams become better

understood, better known and better recognised
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? . 8 by developing a brand-aligned narrative and

j? l"‘ an omnichannel communication strategy.

Communication
audits and
strategy
development.

Executive
consulting

Corporate
communication
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We design result-oriented marketing K
strategies with the right tools and tailored Q

content for every stage of the customer

journey.

Marketing plans. MarTech: process automation.

Customer lifecycle
(acguisition/retention).

Analytics and performance
optimitation.

Lead management processes. Welbsite creation & optimisation.

Channel programmes for
oartners/distributors.

Campalgn planning, desing and execution.




We design digital communication strategies
and content aligned with your brand’s
personality and values, with meaningful
conversations and actions.

Digital
advertising

istening
REIVSIE

Social Media &
Community
Management

Digital strateg
Jyelcialaliale

Influencer
Orogramimes

y}

Creative
development
& digital
oroduction|

Content creation
for websites,
blogs and social
media
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We develop institutional engagement
programmes, relationship plans and

. . . Meeting
strategic alliances to achieve corporate
iacti Management _
objectives. o _ -
nstitutional
agenda -_,,,ﬂ
development .
!mﬂuemce and _ - Accoce
lopbying -,,—'G orogramimnes
orograrmrmes . to decision -
. ] Analytics anc makers &
e -"—— performance regulators.
--" optimitation.,

Stakeholder
analysis and
- mapping.
Objective-
setting anac
narrative

development. é Kj_? g&
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ABOUT US

A team that balances experience and youth, multidisciplinarity and specialisation.
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- UROMEDIA GROUP
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consultores de
comunicacion

'C4 MAULIMA

euromedia comunicacion communication Eventos, RRPP y Comunicacion

grupo &m arketing
Event
management

Corporate

Internal
communication &

reputation




MEMBERS OF
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T you need international support, we are part
of the world's largest network of independent

communication agencles.
' |

INTERNATIONAL FPUBLIC
RELATIONS NETWORK
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OUR CLIENTS
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wWwWw.euromediagrupo.es

Cardenal Bueno Monreal s/n
41015 Sevilla +34 954 62 277 27

WWw.alanaconsultores.com
—dgar Neville, 6 28020
Madrid +34 91 /81 80 90
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L/




	Número de diapositiva 1
	Número de diapositiva 2
	Número de diapositiva 3
	Número de diapositiva 4
	Número de diapositiva 5
	Número de diapositiva 6
	Número de diapositiva 7
	Número de diapositiva 8
	Número de diapositiva 9
	Número de diapositiva 10
	Número de diapositiva 11
	Número de diapositiva 12
	Número de diapositiva 13
	Número de diapositiva 14
	Número de diapositiva 15
	Número de diapositiva 16
	Número de diapositiva 17
	Número de diapositiva 18
	Número de diapositiva 19
	Número de diapositiva 20
	Número de diapositiva 21
	Número de diapositiva 22

